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The Talk

Powerboating is a popular sport because the
UAE is renowned for
water sports.
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“Just the fact that there is
already history there inter-
ests me. The ideal client for
me is someone who is com-
mitted to quality and excel-
lence, who is well travelled
and is comfortable with the
lifestyles of London, Paris
and New York and still main-
tains traditions,” he says.

A co-founder of the Giotto
Fund, an art investor fund,
and as chairman of the Royal
Oak Foundation, the Ameri-
can affiliate of the National

Trust of England, Gallagher’s

experience of art and an-
tiques has allowed some of
his clients access to some of
the world’s most prestigious
and knowledgeable authori-
ties in the industry.

As a graduate of a fashion
institute in New York, Gal-
lagher started out as an inde-
pendent design consultant
providing art direction and
styling services more than 30
years ago.

From self-made million-
aires, venture capitalists and
Broadway producers, Gal-

lagher’s clients are a mix of
what he calls people with
“substantial means”, Which
is understandable, consider-
ing we are only talking mil-
lion dollars.

“I come in for that client
who wants individualised,
bespoke service - that per-
son who wants to make it as
specialist as they come,” he
says. “This could include
sourcing antique pieces from
different parts of the world
or bidding at auctions for a
piece of art.

“I've heard that in the next
two years, there are going to
be more than 30,000 new
residential complexes in the
UAE. Out of that, a lot of res-
idents are going to want
something out of the box,
something where the design
concept is not driven by
other developers.”

S0 with all these new de-
velopments looking for de-
sign inspirations, which
Dubai projects would he love
to get his hands on?

“I'd love to do an apart-
ment at the Burj Dubai, one
at the Emirates Towers and
a villa on Jumeirah Beach
Road. But in all the projects
that we take up, the overrid-

ing essence is quality of de-
sign and construction.”

It is all good that the real
estate boom in the UAE is fu-
elling the home design indus-
try, which in turn is pushing
the art market. But this coun-
try has already seen an influx
of talents from around the
world with a number of big
names from Armani to Ver-
sace and Missoni already
signing up. Where will
Patrick Gallagher Decora-
tives and Designs stand in
that scheme of things?

“What sets me apart is the
bespoke quality of my busi-
ness and my experience in
the arts and antiques world,”
he says. “Ralph Lauren is a
very talented person and
Calvin Klein and Missoni
have brilliant fabrics. What
I'll dois bring in a lot of those
pieces in some of the designs
but not lock, stock and bar-
rel. I'm a great mixer. [ work
with these contemporary
new architectures and de-
signs and juxtapose them
with a bit of history and
class. | am also a service per-
son and my clients are those
who want to embark on a
journey to make their home
the most special sanctuary.”




